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•  Managed events globally for some of the 

world’s top speakers such as Tony Robbins. 
•  Founder of website development and social 

media marketing company, Website Love 
•  #1 Amazon kindle bestseller, co-author of 4 

business books and host of That Social Media 
Show on the Bizversity App used in over 100 
countries 

•  1 of 8 Facebook Community Trainer’s in 
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•  Tips for making your accounts stand out 
•  The different areas you can create content 

for and how to do it: newsfeed, live and 
stories 

•  What to post and when to get the best 
results 

•  How to plan and schedule your posts  
•  Resources and apps to help you create 

amazing content, even if you are not 
creative 

•  How to start advertising with boosted 
posts 

TODAY’S AGENDA 





Why use Facebook and 
Instagram? 

 



Facebook 



Facebook 

•  2.23 billion people log in to the platform every month 
•  An average Facebook user clicks on 8 ads per month 
•  35% of Facebook’s ad audience is under 25 
•  E-commerce click-through rates have tripled in the last two years 
•  The number of Facebook users aged 65+ has doubled to 41% 
•  Facebook is the top platform for both B2B and B2C businesses 



Instagram 



Instagram 

•  1 billion people use Instagram 
•  66% of monthly Facebook users use it daily 
•  67% of people aged 13-35 discover new products and 

services on Instagram 
•  72% of users have bought a product they saw on Instagram 



#1 Tips for making your accounts 
stand out 



Facebook Profiles Business Pages 

•  People can like your business 
•  Focus on business information 
•  Tools for managing messages 
•  Tools for managing posts 
•  Page Insights to learn about your  

customers and your page performance 

•  Friends and family you  
have connected with 

•  For sharing personal updates 
•  No tools to manage posts  

or messages 
•  No insights or data 



Areas of your Facebook Page to update 
#1 – Your profile photo 
 

#2 – Your cover photo 
 

#3 – Your about area 
 





Business Profile 
●  Access to Insights 
●  Advertising 
●  Contact button 
●  Links in stories (with 10k+ following) 

 

Instagram Personal Profiles 
vs Business Profiles 

Personal Profile 
●  Account can be private 
●  Perfect for more candid unplanned shots 



Areas of your Instagram Profile to update 

#1 – Your profile photo 
 

#3 – Your bio 
 

#3 – Your bio link 
 



 
 
•  Use an eye catching profile photo 

 
•  Create a description with keywords and personality, including 

emojis 

•  Tell people what you do or are known for 
 
•  Use a strong CTA and link in your bio 

YOUR 150 CHARACTER BIO 



BIO SAMPLES 

●  Use of emoticons 

●  Call to action ‘check out 
free 7-day experience’ 

●  Use of current promotion 
(not home page) 



BIO SAMPLES 

●  Use of emoticons 

●  Use of hashtag they are 
trying to build 

●  Use of link shorteners 
(bit.ly) which can track 
usage or try linktr.ee 



BIO SAMPLES 

●  Cross reference to their 
snapchat account 

●  Their call to action (shop 
+ emoticons) 

●  URL link to track insta 
traffic 



#2 The different areas you can 
create content for and how to do 

it: newsfeed, live and stories 





FACEBOOK 



Where to create the content 
A live video 
 

A story 
 

A normal post 
 



Where your posts show up on your feed 

Where you see stories 
 

Normal posts 
 
 



INSTAGRAM 



Updating your feed on 
the Instagram App 



Where to create a story 
in the app 



You can click the 
white button to 
create a video or 
take a photo or click 
on the square image 
on the left of the 
white button to load 
in media from your 
phone 
 
 



Use Stickers 





Instagram Stories Apps 
 
Clips 
Easily add annotations to your videos with this well designed app from Apple. 
 
 
Continual App 
Split a video longer than 15 seconds into shorter clips than can be uploaded to your Story 
for a more seamless recording. 
 
 
CutStory 
Split a video longer than 15 seconds into shorter clips. 
 



Once you have 
created a story you 
can click on it and 
you will have a 
setting to create or 
add to a highlight 





Instagram Live 
●  Can be up to an hour. 
●  Start where you do your stories.  It says “live” to the left of 

“normal” 





IGTV for longer 
videos 
●  Use IGTV link in top right of your app 
●  Upload video from your phone 



#3 What to post and when to get 
the best results 



Do more of what is 
currently working 



Facebook Insights 



Look at your posts 
 
 
 





Instagram Insights 
in your app 



Review your 
content 



What to post 



Mobile basics 
Showcase your 
brand 

Craft a single-minded 
message 

Inspire action 

1 

2 

3 

Add motion… 4 



Create Video for mobile 

Capture attention quickly 

Frame your story 

Build for sound off 

1 

2 

3 



Capture 
attention 
quickly 

1 



Frame 
your story 

2 



Build for 
sound off 

3 



Create Valuable Content 









Use 

UGC 
‘User Generated Content’ 



Images that get noticed 







Some Instagram Tips 



#hashtags 

In your Instagram 
App use the search 
bar at the top and 
search for a 
hashtag to find this 
page 



In your captions 
 
 
●  Include emojis 💂 😀 😑 💅 👳 😈 🙏 💋 👄 💟 😠 🙊 

●  Up to 30 hashtags – but recommend 3-5 
○  Put in the caption; Separate caption from tags using a line of 

……… or ** or 
○  Or put them in the first comment 

 



Do you have your 
location set up? 

Want people to check in at your location? 

Search under places to see if yours comes up. 
If not, you can create a new one on Facebook.  

Once you've created the location on Facebook, 
you'll be able to add it to your Instagram posts. 



Location Pages on 
Instagram 
 What’s the benefit of location tagging? 

●  Pages with locations added receive more 
engagement 

●  If someone clicks on your location, they’ll see not 
only your posts, but those of people who have 
checked in. 

●  Makes it easy to engage with your audience. 
Someone tags your business, you can then chat 
with them. 



Examples of what to post 



Freebies 



Workshops 
 



Blog Posts 
 



Coupons 
 



Announcements & Specials 



Products 
 



#4 How to plan and schedule 
your posts  



Write yourself a brief 

How would you 
describe your  

business to a friend? 

Who are your customers? 

What makes your 
business stand out? 

What is the goal of the 
content? 

What do you want to tell 
them about your business, 

product/service? 



Have a Content Plan 

Come up with your 
own 5 ‘buckets’ of 
content to 
continually post 
about 



Be consistent 
with your  
look and feel 



Plan ahead – Planoly.com 



Plan ahead – Later.com 



Schedule in Facebook using Publishing Tools 

You can access this 
area from your 
Facebook Page 



Try Creator Studio Just Google 
‘Facebook Creator 
Studio’ to find it 



#5 Resources and apps to help 
you create amazing content, 
even if you are not creative 



Your Kit •  Inexpensive tripod with phone mount  
(make sure it fits your phone) 

•  Clamp lights or other any other light source  
with white light (desk lamps are ok).  
Alternatively you could use strong natural light.  

•  Colored paper or backdrop to set the scene 

•  Foam board to bounce light 

•  Your product or assets 







Give  
images  
new life 
with 
Layout 
App 

pescariaofficial 

pescariaofficial pesce pesce pesce 

LEARN MORE 

pescariaofficial 



Here’s 
how 





Captionr 
Your audience is 70 percent more likely to 
convert if they experience an emotional reaction 
to your content—and the right Instagram caption 
can make this happen.  
 
Come up with clever and funny captions that 
engage your audience using Captionr. 

 



facebook.com/business/m/mobile-studio 





#6 How to start advertising with 
boosted posts  



Boosted Posts in Facebook 







TIP: Boost posts that are already doing well. 



•  Tips for making your accounts stand out 
•  The different areas you can create content 

for and how to do it: newsfeed, live and 
stories 

•  What to post and when to get the best 
results 

•  How to plan and schedule your posts  
•  Resources and apps to help you create 

amazing content, even if you are not 
creative 

•  How to start advertising with boosted 
posts 

LET’S RECAP 





HOMEWORK FOR NEXT TIME 



•  Your email or customer list in a csv spreadsheet with the following columns: first name, 
surname, email, mobile phone#.  If you only have their email that is fine.  

•  Your web team's contact email so you can send them your Facebook pixel OR admin 
logins to your website 

•  A clear focus on 1 thing you want to promote: a certain special, promotion, product, 
package, etc. 

•  Write a paragraph to promote that item including: a summary of what someone will get, 
how it will help them (benefits) and price  

•  How can people book or buy that item? Do you need to set something up on your 
website for it?  Come with the link to the page you want to promote and/or phone# to 
call. 

•  At least 2 photos to represent the item we will be promoting.  If you are struggling with 
this we can find some together 



THANKS! 
Presenter: Heather Porter 


