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ABOUT ME: HEATHER PORTER 
●  Managed events globally for some of the world’s top speakers 

such as Tony Robbins 
 

●  Amazon bestseller, co-author of 4 business books and host of 
That Social Media Show on the Bizversity App 
 

●  Founder of Website Love – websites, care packages and 
marketing training 



Let’s get into it!  
•  Optimise your profiles 
•  Sync your accounts 
•  Get clear on your customer journey 
•  Get clear on your brand voice 
•  Know what and when to post for engagement 
•  Feeds, Stories & Live: what to use? 
•  Share user generated content 
•  Make your images and videos interesting  
•  Use apps to help  
•  Spend money on ads 



Instagram 



Instagram 

•  1 billion people use Instagram 
•  66% of monthly Facebook users use it daily 
•  72% of teens use Instagram, every day 
•  35% of online adults use Instagram 
•  72% of users have bought a product they saw on Instagram 
•  More people engage on stories than the feed 



Facebook 



Facebook 

•  2.23 billion people log in to the platform every month 
•  An average Facebook user clicks on 8 ads per month 
•  35% of Facebook’s ad audience is under 25 
•  E-commerce click-through rates have tripled in the last two years 
•  Facebook is the top platform for both B2B and B2C businesses 



#1:  
Optimise your profiles  



●  Access to Insights 
 

●  Advertising 
 

●  Contact button 
 

●  Links in stories (with 10k+ following) 
 

Change to a Business Page 



Set up your location page 
on Instagram 

Search under places to see if your business 
name comes up.  

If not, you can create a location on Facebook 
by creating a ‘check in’ post and adding your 
location.  



What’s the benefit of location tagging? 

●  Receives more engagement 
 

●  If someone clicks on your location, they’ll 
see posts of those who have checked in 
 

●  Makes it easy for you to engage with your 
audience  



 
 •  Use an eye catching profile photo 

 •  Create a description with keywords and personality, including emojis 

•  Tell people how you help them 
 •  Use a strong CTA and link in your bio 

Your all important 150 character bio 



Bio samples 

●  Use of emojis 

●  Call to action ‘check out 
free 7-day experience’ 

●  Use of current promotion 
(not home page) 



Bio samples 

●  Use of emojis 

●  Use of hashtag they are 
trying to build 

●  Use of link shorteners 
(like bit.ly) which can 
track usage 



Bio samples 

●  Clear explanation of 
what they do and who 
they’re for. 

●  Mention of stockists 

●  Use of emojis and link 
shortener 



 
 

All platforms 
 

Fill in all sections in the about pages or bio 
Link to your website 

Cross check your contact details 



#2: 
Sync your accounts 



Link to Facebook 

●  Under account settings 
inside your app 



Choose stories at a 
minimum 



#3: 
Get clear on your customer journey 



What marketing materials do you need 
for each step? 



#4: 
Get clear on your brand voice 



 
 

How will you talk, what will you talk about and 
who will you connect with?  

VOICE: What sort of 
company/person are you?  
 

TOPICS: What are topics 
which are definitely of 

interest to your audience? 
 

INFLUENCERS: Whose 
posts can you share, 

comment on, gain 
inspiration? 

 





#5: 
Know what and when to post  



Which posts & stories get the most engagement & when are your followers online? 
 

Look at your insights 



Facebook 





Get ideas from others – 
search hashtags 
●  Enter a word in the search box and select tag 

●  Try something broad, ie. “dog walking” and 
repeat the process with a more targeted term.  

●  Who are the top accounts and posts?   

●  What other related tags can you use?   



Hashtag best practices 
●  Recommend using 3-5, but you can have 

up to 30 
 

●  Experiment and use different ones 
 

●  Try related hashtags you found in the 
search 



Use captivating captions 
●  Should be engaging, add context and contain a call to action. 

●  Up to 2200 characters. (over 60K for FB) 
 

●  Include emojis 😀 💅  😈 🙏 💋  💟  🙊 

●  Use hashtags (not as much for FB) 
  

●  Tag in a location 
 

●  Aim to get engagement, not sell 

 



Get creative with CTAs 
●  Who else feels this way? 

●  What are your thoughts about? 

●  Vote for your favourite 

●  Take a peek by clicking the link in my bio 
 
 

 
 



The Insta Follow - Like - Comment Strategy 
 
•  Search popular hashtags in your category. 

•  Find 3 prominent users. 

•  Like their page, 3 of their posts, and comment on one.  

•  Repeat with a different hashtag. 



#6: 
Feeds, Stories & Live: what to use? 



THE ENTRE 

Feed Stories Live 



Why use your feed? 

●  Permanent branding on your grid 
 

●  Visitors can see what you stand 
for in one place 



Ideas for your feed 

●  Entertain 
●  Inform 
●  Inspire 
●  Educate 
●  Provide Resources 



Why create a story? 

●  Authenticity 
●  Minimal production 
●  Encourages engagement 
●  Promote different things 
●  Increases memorability 



THE ENTRE 

1: Choose from your library 
2: Take a photo or video 
3: Choose a story option 
4: Use filters 

2 

1 
3 

4 

Here’s how… 



THE ENTRE 
Use stickers 

Find the button in top right of story – looks like a face in a square 



THE ENTRE 
More people watch stories 
now than look at their feed! 



Ideas for stories 

●  How to’s 
●  Survey or question 
●  What you are working on 
●  Blog snippets 
●  Interviews 
●  Event highlights 
●  Resources 
●  Behind the scenes 
●  Company culture 
●  Testimonials 
 



THE ENTRE Create story 
highlights 



Benefits of highlights 

●  Extends life of story 
 

●  Added branding on profile 
 

●  Can categorize important 
content 

 



THE ENTRE Why us 
Instagram 

Live? 

●  Can be up to an hour 
●  Can do Q&A 
 
 
Start one where you 
do your stories.   



 
 

Facebook tips 
 

Remember, to sync your Insta stories to your FB stories 
 

Try FB live >> the more consistent you are the more 
viewers you get 

 
For your feed mix it up without using links. 



#7: 
Share user generated content 
 





How to find & 
share UGC 
●  Tell people to use 

a hashtag 
 

●  Screengrab their 
photo 
 

●  Mention them with 
@username in your 
caption 



 
 

Facebook tips 
 

It’s easy!  Just share someone’s post. 



#8: 
Make your images and videos 
interesting  
 



Define your 
style 

●  Backgrounds 
●  Props 
●  Layout curation 
●  Filters 
●  Font style 
 



Avoid these mistakes 

●  Blurry  
●  Bad lighting 
●  Irrelevant to your target market 
●  Too many or too few posts  
●  Website product shots 
●  Clutter 
 



Use the rule of 
thirds 
●  Split photo area into 

thirds 
 

●  Move focal point 
outside of centre 
 

 



#9: 
Use apps to help  



Create Captions - 
Captiona 

Your audience is 70% more likely 
to convert if they experience an 
emotional reaction to your content 



Plan ahead - Planoly 



Creative Mobile Design Apps 
 
Canva 
Create images and animated GIFS or short videos with text animation 
 
Boomerang 
Quick motion videos 
 
Layout 
Create a collage of multiple images or flip the same image back to back 
 
PicPlayPost 
Piece together still images with videos into one image 



Instagram Stories Apps 
 
Clips 
Add annotations to your videos 
 
Continual App 
Split a video longer than 15 seconds into shorter clips than can be 
uploaded to your story 



#10: 
Spend money on ads 



Boosted 
Posts in Insta 





Boosted Posts in Facebook 



 
 

Send people to landing pages 
 

Don’t use your home page! Use instead: 
A sales page 
A blog post 

A booking link 



 
 

Try ads manager for more options and 
better targeting! 



Let’s recap 
•  Optimise your profiles 
•  Sync your accounts 
•  Get clear on your customer journey 
•  Get clear on your brand voice 
•  Know what and when to post for engagement 
•  Feeds, Stories & Live: what to use? 
•  Share user generated content 
•  Make your images and videos interesting  
•  Use apps to help  
•  Spend money on ads 



THANK YOU 

 
 


